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PRESIDENT’S COMMENTARY

by GENE LANTRIP, TAB President

Spring Ahead

W e are a month and a half into 

spring, and this is my favorite 

time of year. The cold from the 

winter months is behind us, and it’s time 

to look forward. The sun is shining, trees 

are blooming and wildflowers are coming 

out, especially the bluebonnets. This past 

April, we had an incredible winter board 

meeting at the Westin Austin at the Domain. 

This area is truly a great place to bring your 

family. There are a lot of great restaurants 

and shopping opportunities, and everyone 

enjoyed themselves. 

The HOMEPAC fundraiser this past April 

was a night to remember. It started with 

a great speech from our special guest Lt. 

Gov. Dan Patrick. His words were wonderful 

and truly left a lasting impression on us all. 

Afterwards, we were able to experience the 

Punch Bowl Social as part of the fundraiser, 

and it is safe to say that every single person 

had a great time relaxing and spending time 

with friends. Another amazing event was the 

wine pull fundraiser. It was put together by 

the Professional Women in Building Coun-

cil, and it was a huge success. I am very 

impressed with what our PWB has done 

since its inception. Heather Laminack has 

done an outstanding job as the chair, and I 

look forward to seeing what else is planned 

in the future. 

The primary election was this past March, 

and I am happy to say that 99% of the candi-

dates that HOMEPAC endorsed via the voter 

guide have either won or are in a runoff. It is 

pivotal that you do not forget to vote in the 

May 24 primary runoff election and make 

your voice heard. Speaking of HOMEPAC, if 

you have not donated, I highly encourage 

you to do so today. Every dollar is an invest-

ment in the future of the housing industry. 

Summer is just around the corner, which 

means that the upcoming 2022 Sunbelt 

Builders Show™ is closer than you think. 

Many great events are planned this year, 

including the Texas Builders Foundation 

golf tournament, HOMEPAC FUNdango, 

Builders’ Bash and the Star Awards. It 

is all happening July 11-15 at the Hilton 

Anatole Hotel in Dallas and the Cowboys 

Golf Club in Grapevine. Don’t miss out 

on all these great activities. I guarantee 

that it will be a fun-filled week with many 

learning opportunities. 

As you read this issue of Texas Builder, you 

will notice that the feature article is about 

technology and online marketing. Several 

years ago, when I started our web page, I 

never could have imagined how it would 

transform my company. During that time, we 

would advertise in the local newspaper and 

HBA magazine. Now it’s online marketing 

with several social media options such as 

Facebook, LinkedIn, TikTok, Trulia and other 

marketing tools that will allow you to show-

case your new homes and their features. 

Technology has also changed over the years. 

We can turn on/off the lights, lock/unlock 

our doors, open/shut our garage doors, 

see who is knocking on our front door or 

lurking around our house, and many other 

features using our phones. It is amazing 

how technology has changed our home-

building world. 

During the next couple of months, many 

builders associations will be hosting their 

Parade of Homes. I will try to make most 

of them and meet as many members as 

possible. If you need any judges, please 

let me know, and I will do everything in my 

power to make myself available. 

Thank you for your membership and ded-

ication to TAB. Speaking of membership, 

when doing business, do it with a member. 

Also, work hard on recruiting at least one 

member over these next few months. The 

larger our association is, the stronger and 

better we become. There is strength in 

numbers, and together we can continue 

to ensure that our industry and association 

are real powerhouses. 

2022 CALENDAR OF EVENTS
MAY 2 4  TEXAS PRIMARY RUNOFF ELECTION 

JULY 11–15   SUNBELT BUILDERS SHOW™, CONFERENCE, 
TAB AND TEXAS BUILDERS FOUNDATION 
RELATED EVENTS 
HILTON ANATOLE | DALLAS, TEXAS

OC T. 3 –7  TAB’S STATEWIDE MEMBERSHIP DRIVE

NOV. 8 TEXAS GENERAL ELECTION

NOV. 16 –18   TAB’S FALL MEETINGS, TEXAS HOUSING 
HALL OF HONOR AND EXCELLENCE IN 
LEADERSHIP DINNER 
THE LINE HOTEL | AUSTIN, TEXAS
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EXECUTIVE DIRECTOR’S MESSAGE

by SCOTT NORMAN, TAB Executive Director

Continuing to House in a Time of Uncertainty

S ince my last column, a few signifi-

cant world events have occurred. 

The COVID-19 pandemic has 

waned, and we are able to more comfort-

ably interact, work and live our lives as 

we did two years ago. That’s great news. 

Then on Feb. 24, the Russian president, 

addressing his nation, declared the start 

of a “special military operation” in Ukraine. 

Now, the largest mobilization of forces 

Europe has seen since 1945 is underway, 

with Ukrainian soldiers and civilian resis-

tance fighters battling to fend off a Russian 

assault on multiple fronts.

The invasion of Russia into Ukraine has 

thrown global economies into chaos, gas 

prices have reached record highs and our 

already diff icult supply chain issues have 

been exacerbated. The United States, the 

United Kingdom, the European Union, 

Canada and many other countries have 

all imposed sanctions against Russia 

and have targeted the assets of many 

oligarchs. Although none of this is news to 

you, I wanted to provide this brief lead-in 

to how the homebuilding industry may 

be affected.

Over the last couple of months, I have 

attended several “2022 

Housing Forecasts.”

Although the various economists who have 

provided information to our members, 

including Dr. Jim Gaines of the Texas Real 

Estate Research Center who held a TAB 

Zoom at Noon education webinar in March 

(watch here: https://bit.ly/35gi0C4), con-

tinue to see tremendous growth in our 

industry in Texas as the need for both for 

sale and for rent housing remains in great 

demand, they all temper their comments 

with some difficult realities for housing and 

the economy. As Dr. Gaines said, “We’re 

shooting in the dark right now, trying to 

figure out the Ukrainian issue.”

The $4 trillion stimulus package didn’t 

grow the economy as expected. Accord-

ing to Bloomberg, in January of this year, 

consumer prices jumped 7.5%, the fastest 

since 1982. Interest rates will rise, but no 

one can predict by how much, or when. 

And, as I mentioned earlier, the supply 

chain is still broken, and the shortage of 

construction trades professionals is delay-

ing the completion of projects and adding 

to the costs of building homes.

Now, for some better 

news. According to the 

National Association of 

Home Builders (NAHB), 

our industry can look 

forward to a good year. 

Boosted by stronger mul-

tifamily growth, overall 

housing production is 

expected to rise 2.5% 

this year to a 1.63 million 

annual pace. National 

sales of new single- 

family homes are pro-

jected to total 830,000 

in 2022, up 9.3% from 

last year. The Texas Real 

Estate Research Center 

estimates a 10% increase in housing starts 

in 2022, or 195,969 new homes being built 

in Texas.

Residential remodeling activity is expected 

to increase by 6% in 2022, following a 

growth rate of 10% in 2021 as people con-

tinue to use their homes for more purposes 

such as offices, schools, gyms and outdoor 

living. The surge in home equity has enabled 

more homeowners to finance remodeling 

projects that meet their needs. Multifamily 

starts, fueled by low vacancies and rising 

rents, are anticipated to rise 6.3% from 2021 

to about 496,000 units. According to Dr. 

Gaines, “My guess would be that multifamily 

construction will increase in Texas, but by 

a modest percentage amount. Multifamily 

construction tends to be in splurges fol-

lowed by slowdowns as it takes a couple of 

years to get a significant number of units 

to market. As the pandemic unwinds and a 

lot of people who doubled and tripled-up 

go out as single-individual households, the 

demand for rental units will pick back up, 

and the need for more units will increase 

even as a lot of millennial renters look to 

buy a home.”

As you can see, much of this activity will 

take place in Texas, which is still leading 

the nation in housing starts. Homebuilding 

remains an economic driver in our state, 

and coupled with strong oil and gas pro-

duction, we will be able to weather many of 

the above-mentioned obstacles that may 

cripple many other industries. In 2020, 

approximately 71% of total U.S. crude oil 

production came from five states. Texas 

was the largest domestic producer of oil 

in the nation, at 43.02%.

Only Russia and Saudi Arabia out- 

produce Texas in oil production. On March 

8, President Biden announced a ban on 
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imports of Russian oil to the United States, 

making our production advantage even 

more valuable.

Much like the Great Recession of 2008-

2010, the economists remain optimistic 

that Texas will fare much better than the 

rest of the country because of our strong 

economy. In 2021, economic development 

executives monitored nearly 200 active 

corporate relocations and expansions 

into the state, and there is no indication 

that this trend will not continue. It is also a 

fact that over 1,000 people move to Texas 

every day, and these new residents will 

all need somewhere to live.

In the f irst quarter of 2022, despite the 

challenges the world and our industry 

continue to face, we are fortunate to live 

in the Lone Star State, and I remain opti-

mistic about our future and the home-

building industry. I am confident that our 

homebuilder, developer, remodeler and 

associate members will continue to step 

up to the challenge of providing housing 

for Texans, and I hope you will engage 

with your local HBA, TAB and NAHB as we 

work together to accomplish this mission.

I invite you to join us at the Texas Asso-

ciation of Builders summer meetings, 

July 12-15 at the Hilton Anatole in Dallas 

where we will be providing the latest 

information to our attendees on these 

and many other topics. As always, we will 

work to keep you updated on a regular 

basis through our various publications, 

so please take the time to follow state, 

national and world events that affect our 

industry on a daily basis.

As always, please feel free to reach out to 

the TAB staff if you need information or 

if we can be of assistance to you. I look 

forward to seeing you in person in July 

in Dallas. 
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by MOLLY MUTH, Contributing Editor
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FEATURED PROJECT: JAN MARIE

STAR AWARDS 2021

• Custom Builder Grand Award Over $3M

• Best Poolscape — Individual Residence

• Best Landscape Design — Individual Residence

• Custom Builder — Best Master Bathroom — $2M-$3M

• Custom Builder — Best Master Bedroom — $2M-$3M

• Custom Builder — Best Online Advertisement

• Sales Manager of the Year

hen looking for a homebuilder, the personal 

touches matter — particularly when it comes to 

custom homes. Tony Prutch, owner of Homes by J. 

Anthony, recognized this and changed his company’s 

name from J. Anthony Custom Homes to its current 

moniker because he felt comfortable signing off on each 

home his company built. Prutch walks through every 

home many times from construction through closing, and 

his company’s name reflects his commitment to quality. 

Each J. Anthony home begins with an initial meeting to 

introduce potential clients to the company. Then, clients 

meet for an hour and a half with Casey Gerwer, sales 

manager at Homes by J. Anthony, for a wish-list meeting 

to discuss their lifestyle and needs in a future home. The 

team spends the 90 days following the wish-list meeting 

creating a custom floor plan and elevation for the client 

before construction begins.

This tried-and-true process results in breathtaking 

homes. With 17 Star Award nominations in 2021, Homes 

by J. Anthony demonstrates a clear mastery of custom 

homebuilding. Their Blondy Jhune project won two 

awards: Best Landscape Design — Individual Residence 

and Custom Builder — Best Master Bedroom — $2-3 

million. However, the real star was their Jan Marie model 

home, which won the Custom Builder Grand Award Over 

$3 million and several other awards. 
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SETTING THE BAR HIGH
The process for the Jan Marie project was different from most Homes 

by J. Anthony projects because the house served as the company’s 

model home for a few years prior to its sale. During the design process, 

the usual wish-list meeting was conducted with multiple designers 

instead of homebuyers, but otherwise, it was treated the same as 

any other build. Prutch worked with exterior and interior designers, 

landscapers and interior decorators to draft a design that would 

appeal to anyone touring the home. “It wasn’t just what one person 

would like. It was how to design a house where everyone is going to 

see something that they’re going to fall in love with, whether it be the 

basement, the kitchen, the media room or the master bathroom,” 

said Prutch. Prutch, Gerwer and the team at Homes by J. Anthony 

succeeded in creating a stunning home, inside and out.

At Homes by J. Anthony, the team likes to stay ahead of the curve. 

The Jan Marie home began construction in July of 2019, before the 

onset of the COVID-19 pandemic, but its designs cater to many of 

the wish-list items that became incredibly relevant during the pan-

demic. For example, the house includes an entertainment-focused 

kitchen, which has been in high-demand with everyone staying at 

home. While many of the houses built by Homes by J. Anthony fea-

ture caterer’s kitchens or outdoor kitchens, the Jan Marie kitchen 

is a prep kitchen that can serve directly to the outdoor courtyard. 

The kitchen is also multifunctional; it can be a coffee bar, a catering 

area, a school-lunch preparation space, a wine bar or just a place to 

socialize. In addition to functionality, the kitchen is elegant. The team 

put in the largest island they could get without introducing a seam 



 TexasBuilders.org 13

FEATURED PROJECT

in the quartz countertop and continued the quartz onto the walls. Every piece of cabinetry 

is custom-made, with soft-close hinges and hidden drawer guides. Above the Thermador 

range hangs the 14-foot vent hood. Each item was selected to appeal to homebuyers. 

Gerwer noted, “One of the things he [Prutch] is really good at is looking at what our clients 

are wanting — and looking through plans that we are making or building — and seeing what 

our clients are really looking for.” The team’s ability to both follow and set trends gives them 

a competitive advantage in the custom homebuilding market. 

Several additional aspects of the design highlight this trendsetting ability. Little touches 

include a mudroom right off the entrance, an indoor exercise space in the basement and a 

laundry room that connects to both the master bedroom and the kids’ rooms. On a larger 

scale, the Jan Marie floor plan eliminates the traditional dining room in favor of an outdoor 

courtyard and living area. The living room features a set of 20-foot sliding retractable glass 

doors that open to the back patio, making the two spaces feel like one complete room. 

Perhaps most impressively, the Jan Marie home is fully automated and voice- 

controlled. Voice commands control every aspect of the home, from the coffee maker to 

the lights, and the homeowners can program presets for any occasion. Gerwer said, “You 

could tell it, ‘Computer, turn on my entertaining lighting’ if you wanted to dim things. You 

wouldn’t have to walk around and do all that; it would automatically do it for you.” Even the 

20-foot sliding doors could be operated via voice control. According to Prutch, creating a voice 

activation system and looping in large structures like the sliding doors, which required large 

spans to support them, was one of their biggest challenges. The number of resources and 

hours spent making everything perfect was enormous, but the results are brilliant. Prutch 

said, “I think of it like what Steve Jobs said: One of the most intricate pieces of equipment 

that you’re ever going to use in your entire life is your cell phone, and it basically has one 

button. Simplicity is not easy to achieve.”

“ IT  WASN’T  JUST WHAT ONE 

PERSON WOULD L IKE.  IT  WAS 

HOW TO DESIGN A HOUSE WHERE 

EVERYONE IS  GOING TO SEE 

SOMETHING THAT THEY’RE GOING 

TO FALL IN  LOVE WITH,  WHETHER 

IT  BE THE BASEMENT,  THE 

KITCHEN ,  THE MEDIA ROOM OR 

THE MASTER BATHROOM.”

 — Tony Prutch
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AWARD-WINNING SPACES
One feature of the Jan Marie project that was recognized at the 

Star Awards was the pool area, which won the Best Poolscape 

— Individual Residence award. Visitors can see the pool from 

the foyer of the main house, thanks to clear sight lines running 

from the front door, through the trimmed-barrel entryway and 

the family room with its massive glass sliding doors. The pool 

features a raised hot tub with an infinity edge all the way around 

its border. Additionally, a water feature wall runs along the back 

of the pool. Hand-laid, blue glass tiles line the entire pool, and 

beautiful landscaping, including a firepit and fire bowls, add the 

perfect finishing touches. The pool is also visible from the casita, 

which acts as a mother-in-law house or a guest house. The family 

room and kitchen area of the casita have biparting doors that face 

the pool, drawing even more attention to the space.

Another award-winning space in the Jan Marie house is its master 

bathroom. The master bathroom won the Custom Builder — Best 

Master Bathroom — $2-3 million award and gives visitors the full 

spa treatment. Showcasing white oak cabinetry, an elevated riser 

for the freestanding tub and a double-headed Mr. Steam shower 

with a glass enclosure and teak ceiling and floor, the master bath-

room feels like paradise. High-tech features bring the spa into the 

future with full voice controls. The voice-activated shower can turn 

on, heat up to the perfect temperature, change the color of the 

lights and put on music — all just by speaking aloud the command.

A fan-favorite aspect of the home is the media room, which won 

a Custom Electronics Design and Installation Association (CEDIA) 

award for best media room. Even Gerwer and Prutch were surprised 

by how much people loved the media room. “We would actually 

find people who were in the house to view the model who were 

just there watching movies,” Prutch said. “It was weird at first, 

but if you can keep a customer in your model for an hour, you’re 

doing really well.” The media room includes a balcony, accessible 

via a ladder, which overlooks the main media room and is perfect 

for children to watch movies. Beneath the balcony, there is a wall 

painted to look like the inside of the Millennium Falcon from “Star 

Wars” — a perfect fort for kids to use as a play space. The room 

also includes a concession stand with candy and popcorn displays. 

In addition to all the fun and artistic features, the media room is 

state-of-the-art. Gerwer said, “The walls were hand-made origami 

sound panels with lighting, so the walls looked like origami with 

triangular folds. It all served a purpose for lighting and sound, 

but they were also really beautiful.” 

“ONE OF THE THINGS HE [PRUTCH]  IS 

REALLY GOOD AT IS  LOOKING AT WHAT OUR 

CLIENTS ARE WANTING — AND LOOKING 

THROUGH PLANS THAT WE ARE MAKING 

OR BUILDING — AND SEEING WHAT OUR 

CLIENTS ARE REALLY LOOKING FOR.” 

— Casey Gerwer
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SIGNATURE STYLE
The Homes by J. Anthony team likes to add unique touches to 

every house — offering full customization. One thing that sets 

their company apart is that they build basements, which is uncom-

mon in the area. The 1,200-square-foot basement in the Jan 

Marie home may be 15 feet underground, but it hardly feels like 

a basement. Instead, walking through the basement feels like a 

trip to Italy: from the granite cobblestone floors to the themed 

murals on the walls. To make the space brighter, Prutch designed 

the space to incorporate natural light; a 12-foot glass wall on the 

main floor allows light to pass through the large circular stairway 

down to the basement. On this particular lot, building a base-

ment posed a challenge because the team hit bedrock 2.5 feet 

into the ground, but Gerwer and Prutch agreed it was worth it 

for the resulting space.

Prutch took great care in designing the exterior of the home to 

complement the pool area and indoor-outdoor living spaces. 

He took Texas Hill Country style and modernized it with aspects 

of today’s trends, which was not an easy feat. Retaining walls in 

the yard were installed before the stone on the exterior of the 

home, so the team had to find the proper cast stone to match. 

The front of the courtyard includes cast-stone columns, and there 

are travertine pavers by the outdoor fireplace. The cast stone 

came in 2-by-5-by-2-foot blocks, which the team had to slice to fit 

the columns. Similarly, the process of finishing the brick outside 

posed challenges. The team used a half-inch mortar joint for the 

brick, with a messy mortar over the top. Prutch disliked the look 

originally, but by the time it was finished, he loved it, and now 

clients frequently request that treatment on new homes. 

Other customized touches include inlays with marble mosaics 

and even a hidden room behind a cabinet. Adults and children 

alike loved seeing the fully functional cabinet swing inward to 

reveal the hidden room, and some visitors to the model home 

mentioned they came specifically to see the secret door. On 

top of the showier aspects of the home, Prutch included more 

subtle custom details. For example, the wood floors — which run 

throughout the home — are cut against the grain, unlike most 

traditional wood floors. Prutch chose the more trying method 

of cutting the slats because the unique pieces of wood being 

used have a beautiful stain when cut against the grain. Going 

the extra mile to achieve a goal is an integral part of the Homes 

by J. Anthony process. 
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LASTING MEMORIES
Gerwer and Prutch are grateful to be 

recognized by the Texas Association of 

Builders (TAB) for their work. They both 

enjoy getting to work with phenomenal 

homebuilders in the industry and learning 

from industry experts. The supportive 

peers, expert professionals and lifelong 

friends that TAB provides are amazing. 

Walking away from the Star Awards cer-

emony with several awards in hand, the 

Homes by J. Anthony team was incredulous. 

No one on their team expected to win the 

Custom Builder Grand Award, but Prutch 

credits his team of 17 employees with their 

success. In particular, Prutch was glad that 

Gerwer was recognized as the Sales Man-

ager of the Year. “Nobody in the industry 

deserved that more than Casey [Gerwer] 

did,” Prutch said. 

As shocked as the Homes by J. Anthony 

team was, their work is truly deserving of 

recognition. From the grand exterior to 

the gorgeous interior, each part of their 

Jan Marie home — and all their other 

award-winning projects — is outstanding. 

Their designs combine function and beauty 

to create homes that will be emulated for 

years to come. 
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I n 2009, six members of the Texas Association of Builders (TAB) 

worked together to establish the Texas Builders Foundation, 

the charitable arm of TAB. These visionaries recognized that 

Texas and the United States would soon face a critical shortage 

of skilled trades professionals. Since the early 2000s, many high 

schools had begun phasing out vocational programs, such as “shop 

classes,” and encouraged students to focus on obtaining a four-

year college degree. Therefore, a generation of parents, students 

and school counselors were not exposed to the building industry 

as a professional career choice.

When the foundation received its 501(c)(3) tax-exempt status from 

the Internal Revenue Service in 2010, we were poised to begin 

the process of educating Texans on the benefits of becoming a 

construction trades professional and had the means to provide 

scholarships to students who were working toward construction 

trades certifications, licenses or degrees. We are proud that since 

2011, the foundation has awarded 83 individual scholarships total-

ing $135,750 to students who are planning to enter our industry.

Today, the Texas Builders Foundation Board of Trustees consists of 

20 forward-thinking men and women and has assets of over half a 

million dollars to use toward ensuring the future of the residential 

construction industry.

OPENING DOORS
TO BUILDING THE

by TIM JACKSON, Chairman, Texas Builders Foundation

American Dream
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Our rallying cry may be, “Don’t settle for a 

job. Work toward a career.” Construction 

trades programs offer a range of career 

options to teach the skills that are in high 

demand. Trades programs make it possi-

ble to earn construction industry certif i-

cations and credentials right along with 

a high school diploma, or a certif ication/

credential in as little as 24 weeks at a 

community college or trade school.

In addition to providing scholarships to 

students who are enrolled in construction 

programs across Texas, the foundation 

has provided funding and expertise to 

help high schools and community colleges 

start or grow building trades programs. 

We have awarded over $15,000 in grants 

to schools across the state to purchase 

equipment, and I encourage you to learn 

more about our scholarship and grant 

programs and to share this information 

with schools in your areas.

Funding for the foundation’s initiatives 

come from individual donations, endow-

ments and major gifts. Additionally, we are 

proud that since 2018, TAB’s Young Profes-

sionals Council has chosen the foundation 

as the beneficiary of proceeds from the 

Builders’ Bash that is held in conjunction 

with the Sunbelt Builders Show™ each year. 

Thank you, Young Professionals Council 

members, for the thousands of dollars you 

have donated to the foundation.

In 2021, the inaugural Texas Builders Foun-

dation Open was held at Cowboys Golf Club 

in Grapevine, Texas. It was such a huge suc-

cess that we are hosting the second annual 

TBF Open on July 11, once again at Cowboys 

Golf Club. To purchase a sponsorship, or 

buy a team or individual player slot, visit  

TexasBuildersFoundation.org. You are guar-

anteed to have a great time while benefiting 

a great cause at one of Texas’ most beautiful 

and renowned golf clubs. 

In addition to making individual dona-

tions to the foundation, did you know that 

by shopping online you can support the 

Texas Builders Foundation? Support the 

foundation when you make a purchase on 

amazon.com. Visit smile.amazon.com, 

register the Texas Builders Foundation 

as your charity of choice, and Amazon will 

donate 0.5% of your purchase of eligible 

products to the foundation. Once regis-

tered, remember to make your purchases 

through smile.amazon.com. You’ll have 

access to all of Amazon’s products while 

supporting the industry!

The foundation serves as a resource to stu-

dents, the residential construction industry 

and the citizens of the state of Texas. We 

are a nonprofit whose mission is to support 

and develop the future of Texas’ construc-

tion workforce and facilitate the charitable 

activities of the residential construction 

industry. The foundation is dedicated to 

opening doors to building the American 

dream of homeownership by paving the 

way for well-paying professional careers 

in the construction trades. You can help 

us fulfill our mission. Learn more about 

the foundation and make a donation at 

TexasBuildersFoundation.org 

Tim Jackson is the volunteer 
chairman of the Texas Builders 
Foundation. He is president and 
CEO of Tim Jackson Custom 
Homes, Inc., in Fairview, Texas.

The Texas Builders Foundation is organized exclusively 
as a public charitable foundation within the meaning 
of Section 501(c)(3) of the Internal Revenue Code of 
1986, as amended. All contributions to the foundation 
are tax deductible to the extent allowed by law.

“We are proud that 
since 2011, the 
foundation has 

awarded 83 individual 
scholarships totaling 
$135,750 to students 
who are planning to 
enter our industry.”
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The homebuilding market, not unlike homebuyer preference, 

continues to evolve at a rapid pace — and many homebuilders 

have painstakingly acknowledged that past performance 

data is no longer the reliable forecasting tool it once was.

FOREC A S TING CONSUMER PREFERENCES: 

by KRISTIN ALLMAN, Contributing Editor

Elevating Brand 
Loyalty and 
Embracing Change
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In order to stay ahead of shifting consumer 

trends, homebuilders must become the 

vanguards of change — and that starts 

with embracing technological advance-

ments, home feature preference shifts 

and 21st century marketing channels and 

social media platforms. Everything from 

smarter energy consumption, to artificial 

intelligence and machine learning to social 

media marketing, is altering the homebuild-

ing landscape, and homebuilders must 

embrace these evolving game changers 

in order to increase their revenue, drive 

results and differentiate themselves from 

their competitors. Surviving an incredibly 

lucrative market is an ever-accelerating 

race. How can homebuilders gain a com-

petitive edge? The answer lies in the details: 

using technology to channel the right 

buyers and building what they want first. 

EMBRACING THE ELECTRIC REVOLUTION
Staying competitive involves adapting to 

changing market trends and building in line 

with forecasted demands. With the electric 

vehicle (EV) market rapidly gaining ground, 

homebuilders have a prime opportunity 

to meet increasing consumer demand 

head on. While gas engine vehicles aren’t 

going away anytime soon, recent surveys 

suggest that more than half of car owners 

plan to own an electric vehicle within the 

next decade.1 As electric vehicle ownership 

becomes a not-too-distant reality for many 

consumers, reliable charging capabilities 

are going to become a necessity — and 

for many homebuilders, this represents a 

golden opportunity to pre-wire their new 

construction projects for eventual solar 

installation. EV-readiness is a lucrative 

value-added feature.

There are three levels of electric vehicle 

charging systems, and of the homebuilders 

installing them, most are installing Level 2, 

240-volt outlets in the garages of single- 

family homes, according to insights by the 

National Association of Home Builders 

(NAHB).2 Level 2 charging stations cost 

between $500-$2,200, and installing the 

required electrical circuit can amount to 

an additional $700; however, all indications 

suggest that buyers will be increasingly 

seeking these upgrades.3 Homebuilders 

may also want to plan for the eventual instal-

lation of rooftop photovoltaic solar panels 

by building solar-ready homes that have the 

infrastructure in place should homeowners 

decide to take the plunge; numerous stud-

ies suggest that homeowners would pay a 

premium for homes with solar-ready roofs.4

In addition to providing electricity for the 

home, solar arrays can also be used to 

power EVs, provided that the appropriate 

outlets are in place.5 Additionally, backup 

battery systems can store energy, either 

from a home’s solar array, or from the 

electrical grid, and the installation of one 

may prove enticing to buyers looking for 

long-term energy savings.6

Homebuilders who stay ahead of energy 

trends will retain a competitive marketing 

edge — and that can lead to the coveted 

brand recognition that drives increased 

sales. Additionally, as smart home technol-

ogy and appliances continue to advance, 

consumer demand for them in new homes 

will follow suit. Homebuilders who incorpo-

rate these advancements in their homes 

will reap the rewards.

USING ARTIFICIAL INTELLIGENCE AND  
REAL-TIME DATA TO DRIVE RESULTS
In an increasingly competitive landscape, 

homebuilders will need to embrace artifi-

cial intelligence (AI) to better leverage their 

data. AI systems allow homebuilders to 

collect and analyze environmental, build-

ing and material data to better identify 

customer design needs and costs.7

Homebuilders who utilize an artificially 

intelligent system are also better able to 

predict trends and customer desires — 

S O C I A L  M E D I A  
P L A T F O R M  P O P U L A R I T Y 
A M O N G  B U I L D E R S :

9 2 % 
L I N K E D I N

8 5 %  
F A C E B O O K

7 4 %  
T W I T T E R

5 6 %  
Y O U T U B E

4 6 % 
I N S T A G R A M

Source: www.constructionexec.com/article/social-media-best-practices-for-the-construction-industry

97% 
OF CON S T RUC T ION 

PROFE S S ION A L S 
U TILIZ E SOCI A L 

ME DI A
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and this can lead to 

wide-ranging impli-

cations for both the 

contractor and con-

sumer alike. Real-time 

data can help homebuilders 

transform their marketing plans and adapt 

their business models to better serve their 

clients.8 Satisfied clients are repeat clients.

Homebuilders who use AI-powered mar-

keting platforms can use machine learning 

to understand the specific preferences of 

their individual website visitors — a process 

which in turn can help them increase their 

sales margins by building homes with the 

exact features hungry buyers are looking for.9 

With AI technology, homebuilders can lever-

age real-time data and buyer preferences, 

without having to rely on Census or general 

demographics data.10 By using AI to harvest 

data insights, homebuilders are able to take 

the mundane out of the homebuying pro-

cess, increase their profit margins and largely 

mitigate risk by staying ahead of the curve.

TIKTOK, INSTAGRAM, FACEBOOK …  
OH MY! LEVERAGING SOCIAL MEDIA  
PLATFORMS TO SELL HOMES
The ways in which consumers absorb infor-

mation is rapidly changing. Attention spans 

are shorter, and consumers — especially 

homebuyers — are looking for short, easily 

digestible information that is instantly 

accessible. According to LinkedIn, the most 

effective way for homebuilders to reach 

their target audience is through image and 

video social media posts.11

Social media platforms such as TikTok offer 

users the ability to post short-form videos, 

and this capability can be an exciting and 

modern way for homebuilders to showcase 

model homes, tour communities or debut 

new features or products. And the social 

media platform continues to experience 

rapid growth in popularity. According to 

data published by Statista, TikTok had more 

than 78.7 million users in 2021 in the United 

States alone, with nearly half of those users 

belonging to Generation Z.12 With the oldest 

Gen Zers reaching homebuying age, it is 

advantageous for homebuilders to target 

this market cohort.

Instagram and Facebook are also effective 

social media channels to provide consum-

ers with visual, relatable content. Boast-

ing more than 500 million active users, 

Instagram also caters toward a younger 

demographic and allows users to share 

photos, videos and “stories” that disappear 

after 24 hours; unlike TikTok, Instagram 

users can also post longer IGTV videos.13 

On Facebook, users can create ads to more 

actively engage with target audiences and, 

similar to Instagram, Facebook allows users 

to post temporary stories.14

Using short-form video or image content 

to generate homebuyer leads requires 

consistency and strategy, and the ability to 

curate content relevant to specific targeted 

markets. In contrast to traditional social 

media posts that are often buried among 

user feeds, Instagram stories appear at 

the top of each user’s device, and since 

they disappear after 24 hours, there is a 

sense of urgency about them that helps to 

boost engagement.15 Likewise, social media 

experts suggest that any photos posted to 

Instagram should be showstoppers; photos 

of new homes, developing communities 

or happy clients can help homebuilders 

market their unique brand to interested 

parties.16 For homebuilders looking to post 

more detailed content such as home walk-

throughs, company updates or even tips 

and advice for homeowners, Instagram 

IGTV videos can be an effective market-

ing tool. Videos can be up to one hour 

in length and can be an effective way for 

homebuilders to garner new followers and 

establish loyalty among current clients.17

To generate leads, homebuilders may also 

choose to place advertisements on Face-

“ E V E R Y T H I N G 

F R O M  S M A R T E R 

E N E R G Y  C O N S U M P T I O N , 

T O  A R T I F I C I A L  I N T E L L I G E N C E  A N D 

M A C H I N E  L E A R N I N G  T O  S O C I A L  M E D I A 

M A R K E T I N G ,  I S  A L T E R I N G  T H E  H O M E B U I L D I N G 

L A N D S C A P E ,  A N D  H O M E B U I L D E R S  M U S T  E M B R A C E 

T H E S E  E V O L V I N G  G A M E  C H A N G E R S  I N  O R D E R  T O  I N C R E A S E 

T H E I R  R E V E N U E ,  D R I V E  R E S U L T S  A N D  D I F F E R E N T I A T E 

T H E M S E L V E S  F R O M  T H E I R  C O M P E T I T O R S . ”

S O C I A L  M E D I A  F O R 
H O M E B U I L D E R S , 
C O N T R A C T O R S  A N D 
R E M O D E L E R S 

F A C E B O O K 
• Engage with target audience 
• Share photos and videos of projects 
• Post company updates 
• Use stories for temporary posts

I N S T A G R A M 
• Share photos and videos of projects 
• Attract users through hashtags 
• Post videos on IGTV and Reels 
• Save stories in highlights

G O O G L E 
• Keep company info up to date 
• Upload photos of your work 
• Ask for reviews and respond 
• Post projects, offers, news, etc.

H O U Z Z 
• Create ideabooks 
• Interact with local, active customers 
• Show off your best projects 
• Respond quickly to users
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book. In order to create a strong digital 

presence, homebuilders must acquire 

specific knowledge of their audience and 

wider market base, and be able to effectively 

communicate their brand’s value. There 

are a few proven ways for homebuilders 

to target their desired audiences, and all 

involve complex advertising options. Users 

hoping to promote new offers or open 

houses may opt to target their existing 

leads, or, instead, discover new leads by 

gathering email addresses directly from 

the social media platform.18 Facebook also 

gives businesses the option to purchase  

pay-per-click ads that target users by loca-

tion, demographic or interests to gain fol-

lowers; similarly, advertisers can pay for ads 

to appear in newsfeeds, so homebuilders 

could theoretically target individuals who 

“like” other homebuilding pages or who 

represent a certain targeted demographic.19

Garnering the Whole Marketing Package 
In the ever-changing and competitive home-

building market, brand identity, loyalty and 

client engagement are more important than 

ever, and staying abreast of current social 

media strategies and tactics are impera-

tive to long-term success. Homebuilders 

who both attract — and retain — clients 

optimize their operations by investing in 

robust marketing strategies and by using 

real-time data to anticipate the home fea-

tures and functionality that homebuyers 

need. Embracing new innovations and social 

media marketing strategies will elevate your 

brand and position you as a leader and 

influencer within your target market. 

Sources:

1.  www.usatoday.com/story/money/cars/2021/03/11/electric 
-vehicles-tesla-gm-lucid-rivian-volvo-gas-cars/4581584001

2.  https://nahbnow.com/2021/04/pre-wiring-for-electric-
vehicle-charging-prepping-your-homes-for-future-
demand/?_ga=2.136179185.176880741.1645798223-
297304466.1645798223

3.  www.homeadvisor.com/cost/garages/install-an-elec-
tric-vehicle-charging-station

4-5.  www.energy.gov/eere/solar/solar-energy-guide- 
homebuilders

6.  www.cnet.com/home/energy-and-utilities/battery-
backup-vs-generator-which-backup-power-source-
is-the-best-for-you

7-8.  https://interestingengineering.com/smart-construc-
tion-7-ways-ai-will-change-construction

9-10.  www.forbes.com/sites/johnmcmanus/2020/11/04/
heres-how-ai-makes-a-new-home-hunt-about-as-
fun-as-dating/?sh=2be2b958aca8

11.  www.linkedin.com/pulse/marketing-strategies-home- 
builders-why-social-media-works-powell

12.  www.statista.com/statistics/1095186/tiktok-us-users-age

13-14.  https://info.builderfunnel.com/why-social-media-works

15-17. https://fitsmallbusiness.com/instagram-for-real-estate

18-19.  www.builderfunnel.com/social-media-contractors- 
home-builders-remodelers







 TexasBuilders.org 29

MEMBER PROFILE

by VICTORIA LUING, Contributing Editor

most award-winning custom homebuilder 

within Houston, and they have cultivated 

a legacy of lasting friendships, sustainable 

housing, unique project development and 

dream-to-reality custom homes. The com-

pany stands by their slogan: “No matter 

the stage of construction — and even long 

after your custom home is complete — the 

Frankel team will be personally available to 

answer any questions you have, or just to 

chat! At Frankel, you’re like family.”

Speaking of family, FBG is an independent, 

family-owned company that Jim runs with 

his sons, Kevin and Scott Frankel. Together, 

the Frankel family has made Frankel Build-

ing Group a national leader in custom 

homebuilding. For the last 30 years, Jim 

has spent much of his time helping his 

clients in the Houston area with their lot 

procurement, design and development, as 

well as creating innovative, energy-efficient 

solutions to homes in areas affected by 

floods and other challenges.

Kevin is co-president and principal of FBG, 

where he oversees acquisitions, sales and 

the financial modeling. Kevin has achieved 

some remarkable accomplishments during 

his time within the homebuilding indus-

try. He is a licensed broker who served as 

Frankel Building 
Group Makes Home 
Wish Lists Reality

O n Feb. 8, 2022, the National Association of Home Builders (NAHB) awarded 

the Frankel Building Group (FBG) the 2021 Custom Builder of the Year award 

at the International Builders’ Show in Orlando, Florida. Recognizing custom 

homebuilders for achievements in leadership and the execution of unparalleled homes, 

the Custom Home Builder of the Year award demonstrates the unique qualities, strong 

community engagement and expertise custom builders bring to their customers. In a 

press release produced by the Frankel Building Group, Scott Frankel, co-president, said, 

“This award is a testament to the incredible company my dad built and the amazing team 

at Frankel that dreams big and creates masterpieces for our clients.” Many builders 

consider the Custom Home Builder of the Year award to be one of the highest honors 

a homebuilder can receive.

For 30 years, the Frankel Building Group has been establishing themselves as award- 

winning, dignified custom homebuilders within the state of Texas. In 1988, Jim Frankel, 

founder and chairman, designed and built his first luxury home, launching his commit-

ment to excellence and customer satisfaction that lasts to this day. Today, FBG is the 

FROM PAPER TO COMPLETION: 

“Today, FBG is the 

most award-winning 

custom homebuilder 

within Houston, and 

they have cultivated 

a legacy of lasting 

friendships, sustainable 

housing, unique project 

development and dream-to-

reality custom homes.”
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president of the Greater Houston Build-

ers Association (GHBA) in 2015 and was 

chairman of the Custom Builders Council 

in 2010. During his time within the council, 

he was involved in a nonprofit organization 

called HomeAid Houston, which builds 

homes for the homeless and veterans.

The Professional Builder magazine docu-

mented Kevin as a top young professional 

in the industry in their “40 Under 40” listing 

in 2013. He also won an Excellence Under 

45 award from the Texas Association of 

Builders (TAB) and the Green Advocate of 

the Year award from the GHBA.

Scott Frankel joined the company in 2006, 

and he is now co-president and princi-

pal alongside his brother. Beginning his 

career with starter homes as a construc-

tion superintendent, he continued his work 

in the industry as a construction manager 

until joining FBG full-time. A couple of his 

major achievements are being the first 

NAHB Master Certified Green Professional 

in Texas, which allowed him to attain the 

Graduate Master Builder designation — 

the “ultimate symbol of the building pro-

fessional.” Scott fronted the campaign 

that brought about one of FBG’s biggest 

successes: building every custom home to 

Leadership in Energy and Environmental 

Design (LEED) for Homes standards 

through techniques such as being energy 

and water efficient, environmentally con-

scious and building as sustainable as pos-

sible. FBG is a NAHB-Certified Green Pro-

fessional, and they provide their LEED for 

Homes service at no cost to their clients, 

making them the only custom builder in 

the Houston area to offer that specialty!

In order to create unique, award-winning 

custom homes, FBG sticks to a process that 

ensures every customer gets their dream 

home. The beginning of a client’s journey 

starts with what FBG calls the “creative 

phase,” which consists of three parts. First, 

they ask about the intention of the space 

in their clients’ home — how many people 

will live there, what kind of schedule does 

everyone keep, do they frequently host 

events, what is the time frame, style and 

pricing they are looking for? After a designer 

renders an idea on paper, the design and 

architect teams finalize the floor plan and 

create a digital draft of the home. To provide 

a more solid idea, the blueprint is made 

into a 3D model, allowing clients to 

“see” or change every last detail of 

the home before construction.

As Frankel Building Group 

offers all services in-house, 

the next big step is meeting 

with an interior designer 

who essentially transforms 

the ideas on paper into life, 

straight from the in-house 

design studio. Here is where 

clients can make selections on 

materials used for the floors, walls, 

cabinets, etc., as well as the color pal-

ette and placement of furnishings. The 

last and most important part of FBG’s 

process is the home construction phase. 

As most people generate a lot of anxiety 

during this phase, FBG makes it their mis-

sion to keep their clients informed on the 

progress every single day. This also helps 

to establish effective communication and 

a lasting relationship.

The Frankel Building Group has attained 

numerous awards and recognition through-

out its 30 years in business. They were 

named “Outstanding Single-Family Builder” 

in 2015 by the U.S. Green Building Council; 

they’re a Houston’s Best Grand Award winner 

(four times), a Star Award Grand winner, a 

Best in American Living Award winner and 

now the 2021 NAHB Custom Builder of the 

Year winner among many other honors. 

“When I started this business in 1988, my 

commitment was to customer service,” said 

Jim in the company’s press release. “More 

than 30 years later, that has turned into a 

legacy of first-class luxury homes and provid-

ing award-winning customer service. I am so 

proud of how this company has grown and 

how my sons have stepped up to continue 

to grow the Frankel name.” 

Content gathered from The Frankel Building Group, 
Inc. company website and the National Association 
of Home Builders (NAHB). Quotations reprinted from 
a press release published by Frankel Building Group, 
Feb. 14, 2022.

Sources:

www.nahb.org/nahb-community/awards/custom-home-
builder-of-the-year-award

https://tylerpaper.com/news/texas/frankel-building-
group-named-2021-custom-home-builder-of-the-year/
article_50bc8053-a2b6-58af-8406-b99a28f5696e.html

www.frankelbuildinggroup.com

“FBG is a NAHB-Certified Green Professional and 
they provide their LEED for Homes service at no 

cost to their clients, making them the only custom 
builder in the Houston area to offer that specialty!”
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We hope the first half of your year is off to a 

great start. Our industry continues to see 

many successes and the challenges that 

come with them. In order for our industry to continue 

to enjoy the favorable business environment across the 

state, we need to ensure that our state government is 

represented by pro-housing legislators.

On March 1, Texans headed to the polls to cast their 

ballots in the primary election. As we have discussed 

previously, because of redistricting, every seat in the Texas 

Legislature was up for election, and most of the statewide 

offices were too. This primary cycle, HOMEPAC was actively 

involved in 124 races across the state. Our pro-housing 

candidates were very successful, which resulted in 99% 

of HOMEPAC-supported candidates winning their races. 

In addition to those successes, we have several industry 

friends who have yet to secure their party’s nomination 

for the November election.

These election cycles make your contribution to HOME-

PAC more important than ever. We need to do all we can 

to ensure that pro-housing candidates are successful 

in their upcoming runoff and general election races.

Mark your calendar for the upcoming 2022 runoff elec-

tion voting dates.

It is important that everyone register for the Legislative 

Alerts at TexasBuilders.org under the Government 

Affairs, Advocacy and Action Center. This is the tool that 

we use to distribute our Voter Guide for all elections 

and how we keep you up-to-date on issues affecting 

you at the Capitol.

Visit VoteTexas.gov to find your polling location or FAQs 

about voting.

For more information about HOMEPAC, or to make 

a donation to help support pro-housing candidates 

in future elections, visit the government affairs page  

at TexasBuilders.org.

HOMEPAC is the registered, nonpartisan, political 

action committee of the Texas Association of Builders. 

All decisions to support a legislative candidate are 

made by the HOMEPAC Board of Trustees. HOME-

PAC represents your political interests at the state 

level and is prohibited by law from donating to federal 

campaigns. Corporate donations are not accepted. 

Contributions are not deductible for federal income 

tax purposes. Contributions to the Texas Association 

of Builders HOMEPAC are voluntary and are used for 

political purposes.

We are nearly six months away from the start of the next 

legislative session. Now that most of the elections are 

behind us until the fall, the Texas Legislature will now 

spend the next several months listening to stakeholders 

on various issues. The time period between legislative 

sessions is referred to as the “interim.” During this period, 

the Senate and House committees are assigned issues 

or topics by Lt. Gov. Dan Patrick (presiding officer of the 

Senate) and Speaker Dade Phelan (presiding officer of 

the House). These are referred to as interim charges.

Once the charges have been issued, the committees hold 

hearings on the issues and seek input from stakeholders 

and interested parties. This gives the committee members 

an opportunity to hear the perspective of both sides of 

an issue. Similar to the legislative session, members of 

87th

PRIMARY RUNOFF ELECTION

April 25, 2022 
Last Day to Register to Vote for Primary Runoff Election

May 16–20, 2022  
Primary Runoff Election Early Voting

May 24, 2022 
Primary Runoff Election

Legislative  
Session
HOUSE INTERIM CHARGES
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the public are able to testify on the charges. 

If you are unable to attend a hearing in 

person, you can submit written testimony 

or comments on the charges. These hear-

ings play a crucial role in shaping the policy 

agenda for the upcoming session, and many 

bills are filed because of the information 

gleaned in these hearings.

On Thursday, March 10, Speaker of the 

House Dade Phelan released his list of 

interim charges for the 87th Texas Legis-

lature. The charges, which House com-

mittees will begin studying in the coming 

months, reflect a variety of issues facing 

the state and build upon the work accom-

plished during the most recent legislative 

sessions. The charges will help guide the 

House heading into the 88th Texas Legisla-

ture, set to begin in January 2023, as com-

mittees gain input from Texans, research 

potential legislative solutions and recom-

mend policies to the full House chamber.

“These charges touch on the most pressing 

issues facing Texans, from improving the 

quality and safety of our state’s foster care 

system to confronting our state’s growing 

infrastructure demands,” Speaker Phelan 

said. “As House committees formally kick 

off their work for the interim, I'm confident 

that their research and recommendations 

on these topics will position our chamber 

to tackle these priorities in an effective and 

productive manner once the Legislature 

convenes in January.”

The interim charges highlighted below are 

the subjects and issues that the TAB govern-

ment relations team has identified as most 

important for our members and industry. 

As always, if you have any questions about 

these or any other issues, please contact 

the TAB government relations team.

Committee on Business & Industry
Conduct active oversight of all associ-

ated rulemaking and other governmental 

actions taken to ensure the intended legis-

lative outcome of all legislation, including 

the following:

•  SB 1588 and SB 581, relating to the 

powers and duties of certain property 

owners’ associations.

Committee on Corrections
Examine the implementation of HB 3130 

(85R), which established an educational and 

vocational training program for certain state 

jail felony defendants to reduce recidivism 

and improve outcomes upon reentry.

Committee on Elections
Study the laws related to local ballot initia-

tives and propositions to assess whether 

reforms are needed to ensure that ballot 

language is clear and unambiguous and that 

the process is fair and consistent.

Committee on Higher Education
Conduct active oversight of all associ-

ated rulemaking and other governmental 

actions taken to ensure the intended legis-

lative outcome of all legislation, including 

the following:

•  SB 1102, relating to the establishment 

of the Texas Reskilling and Upskilling 

through Education (TRUE) Program to 

support workforce education.

Committee on International  
Relations & Economic Development
Conduct active oversight of all associ-

ated rulemaking and other governmental 

actions taken to ensure the intended legis-

lative outcome of all legislation, including 

the following:

•  HB 3767, relating to measures to support 

the alignment of education and work-

force development with state workforce 

needs, including the establishment of 

the Tri-Agency Workforce Initiative.

Evaluate labor shortages and Texas’ unem-

ployment numbers. Identify initiatives within 



34 Texas Association of Builders May/June 2022

GOVERNMENT RELATIONS

the Texas Workforce Commission to expand 

job training and apprenticeship opportuni-

ties to help meet labor demands. Identify 

opportunities to increase outreach and 

information regarding career development.

Committee on Land  
& Resource Management
Study the effect of governmental land-use 

regulations and controls on the availability 

and affordability of residential housing in 

Texas, including land use and zoning restric-

tions and related factors that slow or hinder 

housing development and improvement. 

Identify viable, free market solutions in 

lieu of governmental regulation to help 

Texas meet the current and future housing 

demands of a growing statewide population.

Committee on Licensing  
& Administrative Procedures

•  HB 636, relating to the continuation and 

functions of the Texas State Board of 

Plumbing Examiners.

Committee on Natural Resources
Examine the condition of Texas’ water and 

flood mitigation infrastructure capabilities 

and consider future infrastructure needs. 

Evaluate sustainable funding sources to 

provide for water project development and 

infrastructure repair and replacement. Exam-

ine and make recommendations for cost- 

effective improvements that enhance the 

state’s available water supply and improve 

the state’s ability to desalinate seawater.

Examine the state’s groundwater manage-

ment policy and regulatory framework. 

Include a review of large-scale water transfers 

and their impact on groundwater resources. 

Make appropriate recommendations for leg-

islation or state agency action to:

•  Promote the achievement of plan-

ning goals under Chapter 36, Water 

Code, including those involving 

desired future conditions;

•  Provide adequate transparency to the 

permit application process;

•  Further the state’s groundwater quality 

protection efforts, including an assess-

ment of risks posed to groundwater 

by abandoned and deteriorated water 

wells and orphan oil and gas wells; and

•  Promote conservation and  

waste prevention.

Committee on Public Education
Examine partnerships between K-12, higher 

education institutions and employers that 

promote postsecondary and career read-

iness, and identify current obstacles that 

public schools, higher education institu-

tions and employers face. Make recom-

mendations to ensure career and tech-

nical education programs, internships, 

apprenticeships and other opportunities 

are more accessible.

Committee on State Affairs
•  HB 5, relating to the expansion of broad-

band services to rural areas;

•  HB 1505, relating to attachments for 

broadband service on utility poles 

owned by an electric cooperative, 

and establishing and funding a pole 

replacement program for deployment 

of certain broadband facilities;

•  SB 2, relating to the governance of the 

Public Utility Commission of Texas, the 

Office of Public Utility Counsel and the 

Electric Reliability Council of Texas; and

•  SB 3, relating to preparing for, preventing 

and responding to weather emergencies 

and power outages. ( Joint charge with 

Committee on Energy Resources)

Committee on Transportation
Study current and future transportation 

needs, and consider improvements to ensure 

that Texas is adequately planning for the 

state’s population growth forecasts.

Committee on Urban Affairs
Evaluate the availability of workforce 

housing to support the dynamic economic 

growth of the state. Study the use of public- 

private partnerships and other tools to 

incentivize the development of housing 

that meets Texas’ expanding workforce 

demands. Develop and include measures 

to ensure accountability and transparency 

associated with these tools.

Review the Municipal Management District 

Legislative Template with respect to represen-

tation and accountability. Make recommen-

dations for improving the template.

Study the effects of local governance, plan-

ning and administration on the current state 

of municipal water and wastewater infra-

structure. Examine the measures munic-

ipally owned utilities have taken and the 

costs required to maintain and improve that 

infrastructure. Make recommendations for 

cost-effective solutions to ensure reliable 

infrastructure and uninterrupted municipal 

utility services, especially during a severe 

weather event.

Study municipal fees with respect to the 

function of the fee and the relationship of 

the fee to the cost of providing an associated 

municipal service. Make recommendations to 

address municipal fees that are dispropor-

tionate or unrelated to the cost of providing 

the associated service.

Committee on Ways & Means
Actively oversee associated rulemaking and 

agency actions to ensure the intended leg-

islative outcome of all legislation, including 

the following:

•  SB 2 (86R — the Texas Property Tax 

Reform and Transparency Act of 2019) 

and related property tax reform legis-

lation passed by the 87th Texas Legis-

lature, including HB 1869, HB 2429, HB 

2723 and SB 1438; and

•  Legislation relating to reform of the 

property tax appraisal system, includ-

ing HB 988, HB 2941, HB 3971, SB 63, 

SB 916 and SB 1919.

Study and consider methods of providing 

additional property tax relief, including the 

use of $3 billion in available American Rescue 



 TexasBuilders.org 35

GOVERNMENT RELATIONS

Plan Act funds that were held for future tax 

relief by the 87th Texas Legislature, and other 

sources of revenue. Explore options to reduce 

business property tax burdens and options 

for limiting the growth of property tax bills.

Study Texas' property tax appraisal system 

and make appropriate recommendations 

to improve the appraisal system. The study 

should include:

•  Assessing the accuracy of appraised 

values and operational effectiveness 

of appraisal districts;

•  Evaluating methods of selecting chief 

appraisers, appraisal review boards and 

appraisal district directors; and

•  Evaluating existing appraisal protec-

tions for taxpayers and ease of taxpayer 

participation in the appraisal process.

Broadband Development  
Office Begins Operations
As you may recall, last session (86th Leg-

islative Session) one of TAB’s legislative 

priorities was to provide for more broad-

band access in rural, suburban and urban 

areas. House Bill 5 was the landmark leg-

islation that established the Broadband 

Development Office within the office of the 

Comptroller of Public Accounts and tasked 

the Broadband Development Office with 

preparing, updating and publishing a state 

broadband plan; serving as a repository 

for information relating to broadband ser-

vice and digital connectivity in Texas and 

engaging in community outreach; creat-

ing, annually updating and publishing a 

broadband development map to classify 

areas in Texas as eligible for broadband 

expansion assistance; and establishing a 

Broadband Development Program to award 

grants, low interest loans and other financial 

incentives to applicants in the areas clas-

sified as eligible for assistance on the map 

for the purpose of broadband expansion. 

The bill also establishes the Broadband 

Development Account within the general 

revenue fund as a source of funding for the 

Broadband Development Office. Comptrol-

ler Glen Hegar has been working hard to get 

this important organization off the ground 

and running. Since the COVID-19 pandemic 

began, the demand for reliable internet 

service has been more important than ever. 

In fact, many TAB members have shared 

stories about how the need for broadband 

has climbed up the list of requirements that 

their clients prioritize when determining 

where their home will be. 
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Greater Houston BA’s Professional 
Women in Building Council Achieves 
Great Success 

On Nov. 30, 2021, the Greater Houston Builders Association 
(GHBA) Board of Directors unanimously approved the creation 
of the Professional Women in Building Council (PWB). Since then, 
the GHBA’s PWB Council has grown to be the largest PWB Council 
in the country with 182 members. In addition to high council 
involvement, council members were busy hosting two events and 
establishing their charter with the National Association of Home 
Builders (NAHB). On Dec. 16, 2021, the council held an interest 
meeting with 100 attendees and 84 joining the council that day. 
The council also held an Iron Chef cooking competition in Febru-
ary. This unique event was filled with friendly competition, good food and excellent networking for its 113 participants. The GHBA PWB’s Board of 
Directors also installed Jennifer Taylor, vice president of marketing and housing and land development for Brookfield Properties, as president. The 
GHBA PWB will hold three additional events in 2022.

Texans Win NAHB Membership Drive Awards

The top nine homebuilders nationwide who signed up the most new members during NAHB’s 2021 Fall Membership Drive won an all-inclusive trip 
to Napa Valley, courtesy of the drive’s sponsor, Signature Kitchen Suite. Two members of the Texas Association of Builders were among the winners! 
Congratulations to Paul Davis, Texas Panhandle Builders Association in Amarillo, and Brian Rokyta, Crossroads Builders Association in Victoria.

Adored by So Many, Respected by All

James “Jim” Herman Uptmore, Sr. 
GSABA Past President (1966),  
Texas Association of Builders President (1971) and Texas Housing Hall of Honor Recipient 
1931–2022

James “Jim” Herman Uptmore, Sr. went home to 
be with our Lord and Savior on Feb. 3, 2022, in 

San Antonio, Texas, due to natural causes. He was surrounded by so 
much love and family in the weeks prior to his death. Uptmore was an 
accomplished businessman and philanthropist, second only to being 
one of the biggest Aggies anyone would ever meet. His love of family 
and hard work would go on to create a legacy known by many through-
out Texas.

Jim Uptmore was an active member of TAB and the Greater San Anto-
nio Builders Association (GSABA). He was president of GSABA in 1966, 
and served as the Texas Association of Builders president in 1971. The 
Housing Center (the GSABA office building and ballroom) was made 
possible by the generous donation of Jim Uptmore, his family, and dear 
friend, Paul Sword.

The oldest of seven children, Uptmore was born on June 4, 1931, to 
Herman and Angeline (Vrba) Uptmore on a farm in the small town of 
Tours, Texas. He attended West High School and grew up working on 
his family farm. He headed off to college with nothing more than an 
apple crate carrying a set of bed sheets, toiletries and a few articles 
of clothing. While attending Texas A&M University, his entrepreneurial 
spirit took hold. He did everything from selling programs at games, 
running campus-wide candy concessions, serving meals in the Annex 
mess hall, as well as the Memorial Student Center and Rudder Tower 
and, most famously, he was known for stenciling underwear with “ATM” 
and “Aggies” to sell to his fellow cadets as gifts for their beloveds. He 

also ran a photography business for events and dances alongside his 
brother, Ted. There was no limit to Uptmore's business savvy. Along 
with all his money-making ventures, Uptmore found the time to serve 
St. Mary’s Catholic Church as president of the Neumann Club.

After earning a degree in agricultural education and becoming a 
member of the Fightin’ Texas Aggie Class of ’53, he met the love of his 
life and future wife of 67 years, Janice, at graduation. He then entered 
the Air Force as a first lieutenant, serving for two years and continuing 
to see Jan. His courtship with her would not only lead to marriage and 
children, but it would be the start of a relationship that would help 
drive his career. His mother-in-law, Alta Tschirhart, a highly respected 
businesswoman in the real estate field, would be the one to introduce 
Uptmore to Mr. Zachry. In 1956, Uptmore joined Zachry Properties, 
learning the real estate business in its entirety. He became the pres-
ident in just eight short years. In 1974, after many years of a dynamic 
business partnership and friendship with H. B. Zachry, Uptmore 
acquired the balance of stock in Zachry Properties and merged that 
with his own holdings, and incorporated it into J. H. Uptmore & Asso-
ciates. After being responsible for much of San Antonio’s commercial 
and residential real estate development throughout the years, his con-
struction business thrived and became a multigenerational endeavor. 
Some of the fruits of his hard work include many apartment com-
plexes, business parks and office towers, Turtle Creek Country Club 
and neighborhoods such as Harmony Hills, Colonies North, Churchill 
Forest, Big Country, Churchill Estates, Harvest Hills and many others.
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NAHB Mourns the Passing of Former President Mickey Norman

Former National Association of Home Builders (NAHB) President James S. “Mickey” Norman, Jr. passed away on March 6. 
Norman served as NAHB president in 1975 and was inducted into the National Housing Hall of Fame in 1981.

Norman was a homebuilder, land developer, broker, lawyer and engineer from Houston, Texas. He was a member 
of the NAHB Board of Directors from 1958-1969. He also was one of 16 NAHB builder-members serving on the 
board of directors of the Home Owners Warranty Council. He was a director for 12 years, and served as area vice 
president and executive committee member for the Texas Association of Home Builders. Norman also served as 
president of the Greater Houston Builders Association (GHBA) in 1960.

You can learn more about Norman on GHBA’s website. Visit https://bit.ly/3upWOSt.

Services were held on Tuesday, March 22, at the Memorial Oaks Funeral Home in Houston.

NAHB 2022 Student Competition Award Winners

The Texas Association of Builders is proud to recognize the following National Association of Home Builders 
(NAHB) 2022 Student Competition Award winners. The competition was held during the International Build-
ers’ Show (IBS) in February.

Four-Year Programs  
(Production Home Competition): 
Rookie of the Year — 
Sul Ross State University, Alpine, TX

Outstanding Junior Educator Award: 
Randy Birdwell, Texas A&M University, 
College Station, TX

Outstanding Student Awards: 
Matthew Warrick, Texas A&M University, 
College Station, TX
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